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ACADEMIC QUALIFICATIONS

B Econ, B Proc, LLB, Hons BCom, M (T&R), D Phil, National Diploma in Property Valuation

BRIEF CAREER OVERVIEW

1972‑81

Sanlam’s Pension and Property Departments
1982‑84

Practise as Town Planner in own practice
1985‑89

Lecturer/Senior Lecturer/ Associate Director in the School of Management - Cape Technikon

1990‑2000
Lecturer/Senior Lecturer/ Associate Professor – Dept of Business Economics, University of Stellenbosch

2000

Professor - Department of Business Management, University of Stellenbosch

RESEARCH FOCUS

Nic specialises in research on customer retention and in-store customer experiences. Nic has published in Harvard Business Review, Business Horizons, Journal of Marketing Management, Journal of Business Research, Journal of Business-to-Business Marketing, and the International Journal of Market Research.

MEMBERSHIP OF PROFESSIONAL BODIES

Member of the European Academy of Marketing

Member of the Academy of Marketing Science

Member of the American Collegiate Retailing Association

Member of the Southern‑African Institute for Management Scientists

Member of the South African Institute of Town‑ and Regional Planners

Member of the South African Institute of Valuers

MAJOR ORGANISATIONS FOR WHOM CONSULTING HAVE BEEN UNDERTAKEN

Anglo American, BATSA, Holcim, MRCB (Malaysia), Media 24, Nestlé, OK Bazaars, Parmalat, Shell, Shoprite-Checkers, Cipla Medpro
RELEVANT PUBLICATIONS AND PAPERS

Articles published in peer reviewed journals: 64
Papers presented at international and national conferences: 144
Editor/co editor/author of 30 chapters in academic books
